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Multi-million-dollar funding boost to encourage
more Kiwis to go with tourism

Tourism Industry Aotearoa and Auckland Tourism, Events and Economic Development welcome today’s
announcement by the Government that it is awarding $5.2 million from the new International Visitor
Conservation and Tourism Levy (IVL) to help promote and attract talent into the visitor economy through
the expansion of the Go with Tourism initiative.

Go with Tourism is an innovative online job-connector platform which was launched by Auckland Tourism,
Events and Economic Development (ATEED) earlier this year, generating strong early results for a sector
experiencing significant skills shortages.

Go with Tourism was developed following Perceptions Research in 2018 jointly commissioned by ATEED
and TIA, which identified some of the myths and misconceptions about working in tourism and how they
might be overcome.

ATEED and TIA will now support the platform’s incorporation into a wider national programme of activity to
build the tourism workforce.

The funding was announced this afternoon by Tourism Minister Kelvin Davis at the Tourism Export Council
of New Zealand Annual Conference 2019 in Christchurch.

The $5.2m investment is a significant boost for the tourism industry in its bid to attract new talent. It is
estimated that 40,000 new tourism workers need to be recruited by 2025 to address forecast labour
shortages.

The funding will support a range of initiatives identified in the Careers in Tourism business case
commissioned in 2018 by the People & Skills Forum to counter some of the poor perceptions young people
and their key influencers may have of careers in tourism.

Steve Armitage, ATEED General Manager — Destination, says “we are delighted that the Government along
with tourism industry leaders have seen the clear value of the mahi we have done to establish the Go with
Tourism platform, and has endorsed the financial support to roll both the platform and the wider package
of initiatives out across the country.

“Getting more people into tourism is one of the key strategic imperatives to emerge from the Destination
AKL 2025 strategy and is a particular focus for us given the mega opportunities that are fast approaching us
in 2021, starting with the 36t America’s Cup.”

Chris Roberts, Chief Executive of TIA, says today’s announcement funds one of three coordinated work
streams aimed at building the tourism workforce over the next 3-5 years.


https://www.aucklandnz.com/business-and-investment/economy-and-sectors/research-and-reports/tourism-youth-perceptions-research-report
https://www.aucklandnz.com/sites/build_auckland/files/media-library/documents/AKL_Destination_Plan_Strategy_web_v3.pdf
https://www.aucklandnz.com/sites/build_auckland/files/media-library/documents/AKL_Destination_Plan_Strategy_web_v3.pdf

The repackaged Go with Tourism programme will include the expansion of the current platform into more
regions, setting up a national hub with a dedicated team to manage the initiative along with regional
coordinators, building an online knowledge hub for everyone in the industry, and organising engagement
opportunities nationwide, such as school ambassadors, industry open days and a 'Pledge a Placement’
programme.

“By partnering with ATEED and Go with Tourism, which is ready to roll out across the country, we can
quickly implement the package of initiatives aimed at firstly educating New Zealanders about opportunities
to work in tourism and then creating bridging opportunities into the industry,” says Roberts.

“The other two workstreams are about improving education and workforce planning, and upskilling
programmes for businesses. TIA is continuing to work with government officials and ATEED to pull together
the full Investment Plan for Building the Tourism Workforce.”

NOTES TO EDITOR

e The investment that the Government has made in their first ever round of IVL funding,

demonstrates the value that they put on having a quality tourism workforce in New
Zealand.

e More information on the IVL, and the projects being funded, can be found on the Ministry
of Business, Innovation and Employment’s website.

e The $5.2m funding for the promotion of the tourism workforce programme is one of 10
projects announced in first IVL funding round.

GO WITH TOURISM

e To date, Go with Tourism has had more than 60,000 unique visits to its online platform, has
186 companies signed up as employers, 710 people have registered to the job
connector, and helped 31 people into employment.

e While Go with Tourism was originally promoted to 18-24-year olds, the secondary market —
those aged 30-65-years — are quickly overtaking the primary market. This trend shows that
tourism is an attractive career path for those returning to the workforce or changing
careers later in life.

PERCEPTIONS RESEARCH

e The Youth Perceptions Tourism research project was jointly commissioned by ATEED and
TIA, with co-funding from the Tourism Industry New Zealand Trust, and managed by
ATEED. The research included qualitative focus groups, managed by Angus and Associates,
and online surveys delivered through the Research Now database, and ATEED’s own
database.

e The full insights and reports are available https://www.aucklandnz.com/business-and-
investment/economy-and-sectors/research-and-reports/tourism-youth-perceptions-
research-report



https://www.mbie.govt.nz/immigration-and-tourism/tourism/tourism-funding/international-visitor-conservation-and-tourism-levy/
https://www.mbie.govt.nz/immigration-and-tourism/tourism/tourism-funding/international-visitor-conservation-and-tourism-levy/
https://www.aucklandnz.com/business-and-investment/economy-and-sectors/research-and-reports/tourism-youth-perceptions-research-report
https://www.aucklandnz.com/business-and-investment/economy-and-sectors/research-and-reports/tourism-youth-perceptions-research-report
https://www.aucklandnz.com/business-and-investment/economy-and-sectors/research-and-reports/tourism-youth-perceptions-research-report

For further information please contact

Anika Forsman

Communications Manager

M +64 22 026 1130

E anika.forsman@aucklandnz.com

Ann-Marie Johnson
Communications Manager

M + 64 27 600 4565

E ann-marie.johnson@tia.org.nz

About us:

Auckland Tourism, Events and Economic Development (ATEED) is the economic growth agency for the Auckland region and is one
of five Auckland Council-controlled organisations (CCOs). ATEED is tasked with driving innovation and transforming the local economy,
so that Auckland is a desirable place to visit, live, work, play, invest and do business.

Tourism Industry Aotearoa (TIA) is the only independent association that represents all sectors of New Zealand’s tourism industry.
They advocate to ensure tourism gets recognised as a vital contributor to New Zealand’s economic and social wellbeing.

The Tourism Industry New Zealand Trust (TINZT) supports the growth and education of New Zealand's tourism industry. TINZT owns
and derives income from key New Zealand tourism industry events including TRENZ. TIA is the Trust Manager.

People and Skills Forum is a collective of tourism industry associations who work collaboratively to address people and skills issues.
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