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Monthly Hotel Benchmarking
Programme now available to all hotels

TIA is pleased to announce that the monthly Hotel Benchmarking Programme is now
available to all hotels that want to participate.

This creates a monthly benchmarking platform that all hotels can benefit from, including
those who are not members of TIA. Participation in the programme is now free-of-charge
for all hotels in New Zealand.

To enable this change to occur, full management of the programme has been transferred
from TIA to tourism data experts Fresh Info, and it will be renamed Hotel Data New
Zealand (HDNZ).

Fresh Info has managed data collection and reporting for the monthly Hotel
Benchmarking Programme since 2004, so the transition to HDNZ will simply be a
continuation of the existing service for all participating hotels.

The transfer of all administrative tasks from TIA to Fresh Info (including
communications) and the new name are the only changes hotels will notice.

Participating hotels should therefore continue entering data and accessing benchmarking
reports each month as they normally do.

TIA Hotel Sector Manager Sally Attfield says: “"Having more hotels in the programme will
benefit existing participants by making the data more representative of the entire market
and expanding the options for peer grouping.

"It will also help organisations like TIA, New Zealand Hotel Owners Association (NZHOA)
and Hospitality NZ advocate more effectively for the hotel sector.”

NZHOA Executive Director Amy Robens says, “"We’'ve been working with Fresh Info on the
new benchmarking programme. HDNZ will provide continued support to hoteliers with
enhanced reporting and improved navigation. We strongly encourage all hotels in New
Zealand to participate in the programme to ensure it is a robust reflection of the hotel
market”.

All enquiries regarding HDNZ should be directed to info@hoteldata.nz.

For more information, please contact:
Ann-Marie Johnson

Communications Manager

0276 004 565
ann-marie.johnson@tia.org.nz
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KEY FACTS

Prior to the COVID-19 pandemic:

e Tourism in New Zealand was a $112 million per day industry. Tourism delivered
around $47 million in foreign exchange to the New Zealand economy each day of
the year. Domestic tourism contributed another $65 million in economic activity
every day.

e Tourism was New Zealand’s biggest export earner, contributing $17.2 billion or
20.4% of New Zealand’s foreign exchange earnings (year ended March 2019).

e 14.4% of the total number of people employed in New Zealand worked directly or
indirectly in tourism. That means 393,279 people were working in the visitor
economy.

e The Tourism 2025 & Beyond sustainable growth framework/Kaupapa Whakapakari

Tapoi has a vision of growing a sustainable tourism industry that benefits New
Zealanders.

Visit www.tia.org.nz for more information

TOURISM INDUSTRY AOTEAROA
Inspire House, 125 Featherston St, Wellington 6140, New Zealand
P +64 4 499 0104 www.tia.org.nz E info@tia.org.nz

fY in


http://www.tia.org.nz/
mailto:info@tia.org.nz
https://www.facebook.com/TourismIndustryAotearoa/
https://twitter.com/TourismAotearoa
https://www.linkedin.com/company/tourism-industry-aotearoa/
https://tia.org.nz/tourism-2025/

