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Social media campaign reaches freedom
campers
A social media campaign targeting young freedom campers is proving highly
successful in its first month.
The CampNZ Facebook page has gained almost 10,000 followers who are
provided with reliable information on local rules and camping etiquette when and
where they need it.
The campaign is being mounted by the Responsible Camping Forum with funding
from a dozen Forum members.
It is targeting 18-35 year olds travelling in privately-owned and rented vehicles.
While the major rental vehicle operators provide camping information to their
clients, providing private vehicle owners with good information has been
challenging, Tourism Industry Aotearoa Advocacy Manager Steve Hanrahan says.
“This social media campaign has tapped into a need for this type of community
and information, and it’s incredible to see the momentum so far,” Mr Hanrahan
says.
“We are excited to see the information on where to camp and how we expect
campers to behave is being shared widely by campers themselves.”
An Instagram account, CampingNZ, has also been set up as part of the
campaign. The focus for the next stage of the campaign is to increase the
followers to this page.
“We had a record day on 1 January, reaching 86,500 people with all combined
social media content,” Mr Hanrahan says.
“While there are still some hotspots where more work is needed to ensure local
communities are happy with camper behaviour, overall we believe that freedom
camping is creating fewer problems this year than in the past. This is due to a
combination of tactics, including improved council facilities and monitoring, more
education of campers, and technology helping them make better choices.”
Two apps – Camping NZ and Campermate – offer reliable information to help
campers decide where they can stay, while other technological initiatives around
the country include solar-powered compacting rubbish bins and ground sensors
to alert potential campers when sites are full.
“Most freedom campers – New Zealanders and international visitors – obey the
rules and act responsibly. With support from central and local government, the
Responsible Camping Forum is working to ensure that campers behave
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responsibly and that free camping can continue to be an option enjoyed by both
New Zealanders and our international visitors,” Mr Hanrahan says.

About the Responsible Camping Forum
The New Zealand Responsible Camping Forum was established in 2007. Led by
TIA, it brings together representatives from the tourism industry, rental vehicle
operators, and central and local government. For more information, visit
https://tia.org.nz/advocacy/tia-projects/responsible-camping/
The new social media campaign is supported by:
 Department of Conservation (DOC)
 Dunedin City Council
 Escape Rentals
 Holiday Accommodation Parks Association of New Zealand (HAPNZ)
 Local Government New Zealand (LGNZ)
 New Zealand Motor Caravan Association (NZMCA)
 Rankers
 Spaceships
 Tasman District Council
 Tourism Holdings Ltd (thl)
 Wellington City Council
 Wilderness Motorhomes

For further information, please contact:
Ann-Marie Johnson
Communications Manager
Tourism Industry Aotearoa
DDI: 04 496 5001
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TOURISM INDUSTRY AOTEAROA
Level 4, 79 Boulcott Street, PO Box 1697, Wellington 6140, New Zealand
P +64 4 499 0104 www.tia.org.nz E info@tia.org.nz
Facebook Twitter LinkedIn

KEY FACTS







Tourism in New Zealand is a $95 million per day industry. Tourism delivers around
$40 million in foreign exchange to the New Zealand economy each day of the year.
Domestic tourism contributes another $55 million in economic activity every day.
Tourism is New Zealand’s biggest export earner, contributing $14.5 billion or
20.7% of New Zealand’s foreign exchange earnings (year ended March 2016).
13.2% of the total number of people employed in New Zealand work directly or
indirectly in tourism. That means 332,322 people are working in the visitor
economy.
The Tourism 2025 growth framework has a goal of growing total tourism revenue
to $41 billion a year by 2025.

Visit www.tia.org.nz for more information
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