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Tourism industry welcomes insights 
plan for Tourism New Zealand 
 

Expanding Tourism New Zealand’s role to include providing more visitor insights will 

benefit the whole tourism industry, Tourism Industry Aotearoa says. 

 

In a report released today on the future role for the Government’s international tourism 

marketing agency, many of the recommendations involve greater provision of insight and 

research. The report was commissioned by the Ministry of Business, Innovation and 

Employment to review the role Tourism New Zealand should play in supporting tourism in 

New Zealand.  

 

TIA was among the key stakeholders who were consulted by the review panel. 

 

TIA Chief Executive Chris Roberts says the report unsurprisingly finds Tourism New 

Zealand to be a world leader in destination marketing, which must remain its core 

function. However, there are opportunities to share its expertise. 

 

“The report correctly identifies the fact TNZ knows more about the people who choose to 

visit New Zealand than any other body or organisation,” Mr Roberts says. 

 

“There is an opportunity to use that knowledge and insight to strengthen how tourism is 

managed and supported across Aotearoa.”  

 

This includes providing regional insights, addressing social licence and climate issues, 

assisting the development of Māori tourism, and supporting the role of the Department of 

Conservation.  

 

Perhaps the most radical recommendation in the report is for Tourism New Zealand’s role 

to be extended to providing domestic visitor insights, Mr Roberts says.  

 

“Tourism New Zealand’s mandate has always specifically excluded domestic tourism – 

but it has a wealth of knowledge and expertise that can help us understand the 

motivations of domestic visitors. The immediate challenge will be the lack of data that 

currently exists about domestic tourism.” 

 

The report has identified a role for TIA, as the peak industry body, to support the 

facilitation of market and customer insights. TIA looks forward to working closely with 

TNZ on expanding its insights role. 
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027 600 4565 
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KEY FACTS 

• Tourism in New Zealand is a $107 million per day industry. Tourism delivers 

around $44 million in foreign exchange to the New Zealand economy each day of 

the year. Domestic tourism contributes another $63 million in economic activity 

every day.  
• Tourism is New Zealand’s biggest export earner, contributing $16.2 billion or 

20.6% of New Zealand’s foreign exchange earnings (year ended March 2018).  
• 13.5% of the total number of people employed in New Zealand work directly or 

indirectly in tourism. That means 365,316 people are working in the visitor 

economy.  
• The Tourism 2025 & Beyond sustainable growth framework/Kaupapa Whakapakari 

Tāpoi has a vision of growing a sustainable tourism industry that benefits New 

Zealanders. 

Visit www.tia.org.nz for more information 
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